
TUESDAY, SEPTEMBER 13
FROM 5 P.M. - 7 P.M.

THE LUNAR-EVE:
A Mid-Event Meetup at the LUNAR LOUNGE

Join your digital-savvy friends for 
happy hour networking, fun, food  
and festivities!

• Only 1½ Blocks West at 435 Elm Street
• www.lunar-cincy.com
• Hashtag:  #DigNCLunarEve
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MAP OF DOWNTOWN CINCINNATI

Hilton Cincinnati Netherland
Plaza Hotel—Hall of Mirrors
35 West Fifth Street, Cincinnati, OH 45202
(513) 421-9100
www1.hilton.com/en_US/hi/index.do

The Penguin Dueling Piano Bar
441 Vine Street, Cincinnati, OH 45202
(513) 651-2800
www.penguinpianobar.com

Lunar Lounge
435 Elm Street, Cincinnati, OH 45202
(513) 381-2573
www.lunar-cincy.com

The Old Banana (Republic) in
the Tower Place Mall
Located at Street Level inside Tower Place Mall. Take the
Hilton elevators down to Street Level and go through Carew
Tower Arcade to Tower Place Mall. Or enter Tower Place Mall
through either the Fourth Street or Race Street entrances. 

Mainstay Rock Bar
301 West 5th Street, Cincinnati, OH 45202
(513) 721-7625
www.mainstayrockbar.com
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Digital Non CONFERENCE
Event Overview
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  TIME EVENTS AND BREAKOUT SESSIONS

10:00 am –
11:30 am

HILTON CINCINNATI NETHERLAND PLAZA HOTEL  HALL OF MIRRORS

Registration and Check-in

11:00 am –
12:45 pm

KEYNOTE SPEAKER AND LUNCH   HALL OF MIRRORS

The Future of Advertising
Cindy Gallop, Founder and CEO of IfWeRanTheWorld

12:45 am –
1:00   pm 15 Minutes: Recovery Time

1:00 pm -
1:45 pm

KEYNOTE SPEAKER   HALL OF MIRRORS

SoLoMo: The Collision of Social, Local, and Mobile Media 
Michael J. Kelly, CEO and President of The Weather Channel Companies 

PATHS INNOVATION OPTIMIZATION sponsored by CRM Metrix EVERYTHING IN BETWEEN  

2:00 pm -
2:45 pm

THE PENGUIN

Building a Place to Connect: 
The Brand-Consumer
Relationship and the 
Future Role of Marketers
Valerie Jacobs, LPK

THE OLD BANANA

I Wanna Go Viral
Brandon Faris, zoneCG

LUNAR LOUNGE

Selling Is Social
Kendra Ramirez, Institute for Social Media 
at Cincinnati State Technical and Community 
College and Ascendum Solutions

3:00 pm -
3:45 pm

THE PENGUIN

F&P Daguerreotype: 
The Cincinnati Panorama 
of 1848 Restored 
and Digitized
Tim Burke, Electronic Media and 
Jason Buydos, The Public Library 
of Cincinnati and Hamilton County

THE OLD BANANA

When Walruses Fly: 
Designing for the Experience
Brian Phillips, The Basement Design + Motion

LUNAR LOUNGE

Realizing the 
Promise of Digital
Matthew Keylock, dunnhumbyUSA

4:00 pm -
4:45 pm

KEYNOTE SPEAKER   HALL OF MIRRORS

Advocacy in a Social World
Dave Balter, Founder and CEO of BzzAgent 

4:45 pm -
5:00 pm

HALL OF MIRRORS

Closing Remarks and Giveaways!

5:00 pm -
7:00 pm

LUNAR LOUNGE   435 ELM STREET

The Lunar-Eve: A Mid-Event Meetup
Join your digital-savvy friends for happy hour networking fun, food, and festivities!  435 Elm Street, Hashtag: #DigNCLunarEve
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WEDNESDAY, SEPTEMBER 14
FROM 5 P.M. - 8 P.M.

THE DIGITAL SOCIAL: 
The DNC After-Party at MAINSTAY ROCK BAR

Meet some of the Non Conference speakers,
friends, and fellow attendees at a happy hour 
to close out the Digital Non Conference (DNC).

• Two drink tickets and appetizers for all DNC 
attendees with name-tag lanyards

• Snap a pic in the Digital Social Photobooth 
• Only 2 Blocks West at 301 West Fifth Street  
• www.mainstayrockbar.com
• Hashtag:  #TDSCincy

43

TUESDAY, SEPTEMBER 13, 2011  SCHEDULE OVERVIEW Event Details on Pages 6 - 10

SPONSORED BY: 
BOOT CAMP DIGITAL, THE ALL NIGHT PARTY, SONIC ARTS, 
CINCY CHIC, AND SOCIAL MEDIA JOBSITE
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Digital Non CONFERENCE
Event Details

The Future of Advertising
Summary
What is the future of advertising? Cindy Gallop, Founder and CEO of IfWeRanTheWorld and former chairman for BBH New
York, tackles the question on everyone's minds. Listen to her highly subjective and thought-provoking views about the
new marketing reality, the interface between creativity and technology, how ad agencies should restructure
themselves, and what social media really means.

KEYNOTE SPEAKER

TUESDAY, SEPTEMBER 13, 2011 • 11:30 AM - 12:45 PM   HALL OF MIRRORS

Cindy Gallop
Founder and CEO of IfWeRanThe World • www.cindygallop.com

Cindy Gallop's background is brand building, marketing, and advertising. She started up the U.S.
office of the ad agency Bartle Bogle Hegarty in New York in 1998, and in 2003, she was named
Advertising Woman of the Year. She is the founder and CEO of www.IfWeRanTheWorld.com, a web-
meets-world platform designed to turn good intentions into action—one microaction at a time. This
platform launched in beta with a demo at TED in 2010, and www.makelovenotporn.com launched at
TED in 2009. Cindy acts as board advisor to a number of tech startups and consults. She describes
her consultancy approach as, “I like to blow shit up. I am the Michael Bay of business.” She also has
a reputation as a highly compelling and inspirational speaker at conferences and events around the
world on a variety of topics. Recently, she published Make Love Not Porn: Technology’s Hardcore
Impact on Human Behavior as one of TED’s new line of TEDBooks launched this year with Amazon.  

WEDNESDAY, SEPTEMBER 14, 2011   SCHEDULE OVERVIEW
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Event Details on Pages 11 - 17
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  TIME EVENTS AND BREAKOUT SESSIONS

8:30 am -
9:00 am

HILTON CINCINNATI NETHERLAND PLAZA HOTEL HALL OF MIRRORS
Breakfast

9:00 am -
9:45 am

KEYNOTE SPEAKER   HALL OF MIRRORS

Gamify the Brand Experience
Mike Adams, Co-Founder of Brand Populace with Aharon Cagle from Brand Populace and Janet Comenos from SCVNGR 

PATHS INNOVATION OPTIMIZATION sponsored by CRM Metrix EVERYTHING IN BETWEEN  

10:00 am -
10:45 am

THE PENGUIN

Marketing as Media
Steve Kissing, Barefoot Proximity 
and Troy Hitch, Barefoot Proximity 

THE OLD BANANA

Where’s the Store?
How Digital is Changing How and Where We Shop
Jeff Busdieker, Possible Worldwide

LUNAR LOUNGE

10 Trends You Can’t Afford
to Miss in Social Media
Krista Neher, Boot Camp Digital 

11:00 am -
11:45 am

THE PENGUIN

Unlocking Innovation at 
Your Organization
Marty Boyer, Possible Worldwide

THE OLD BANANA

Know Your Digital 
Marketing Firepower
Laurent Painchaud, CRM Metrix   

LUNAR LOUNGE

A Website Works When 
It Converts
Michael Loban, InfoTrust, LLC

12:00 pm -
1:30 pm

KEYNOTE SPEAKER AND LUNCH   HALL OF MIRRORS

Unlocking the Power of Aspirational Design
Chris Heile, Executive Vice President of HyperQuake  

PATHS INNOVATION OPTIMIZATION sponsored by CRM Metrix EVERYTHING IN BETWEEN  

1:45 pm -
2:45 pm

THE PENGUIN

Developing Digital Talent–
What should we be teaching and what are the
new models for industry/academic partnership?

Glenn Platt, Miami University; Michael Stich, 
Rockfish Interactive;  Jodi Schmidtgoesling, 
Possible Worldwide; Mark Eckman, Rosetta; 
Jason Ruebel, Northlich; Peg Faimon, Miami 
University; and James Coyle, Miami University

THE OLD BANANA

Anonymity vs. Transparency
and the Future of the Mobile
Internet
Joe Robb, Global Business Solutions, Inc.; 
Julie Niesen Gosdin, Cengage Learning; Shana Douglas, 
La Senza; and Matthew Dooley, American Modern 
Insurance Group

LUNAR LOUNGE

Legal Issues in Mobile and
Gamification
Sean Owens, Karen Gaunt, and Thomas 
W. Humphrey, Wood Herron & Evans LLP

3:00 pm -
4:00 pm

THE PENGUIN

The New Mobile 
Advertising Landscape
Mike Zitt, Mike Zitt Inc.; Jeff Lovins, 
WLWT.com/NBC (Hearst); Dan Phenicie, 
Seven/Seventy-Nine, Ltd.; and Jason Bayer, 
MOBA Interactive

THE OLD BANANA

Creating Positive Social 
Media ROI
Chuck Tubar, Shoutlet; Jackie Reau, Game Day 
Communications; Alex Shebar, Yelp Cincinnati; 
and Patrice Watson, Raise Your Share

LUNAR LOUNGE

Case Studies Dissected
Pete Healy, Gyro; Denise Suttman, Gyro; Josh Barnes, 
Openfield Creative; Chris Telling, The Graphic Village; 
Larry Kuhlman, The Graphic Village; and Glenn 
Hartman, CR Brands, Inc.

4:15 pm -
5:15 pm

KEYNOTE SPEAKER   HALL OF MIRRORS

60 - Second Keynotes
Here's your chance to deliver a quick keynote. We'll give anyone in the audience 60 seconds (maximum, no exceptions) to tell the world something he/she 
learned at the Non Conference or something you know that you just have to share. Make it actionable. Make it meaningful. Make it digitally appropriate. 
No shameless self-promotion ... or you'll get the buzzer.

5:00 pm-
8:00 pm

MAINSTAY ROCK BAR   301 WEST FIFTH STREET

The Digital Social After-Party
Meet some of the Non Conference speakers, friends, and fellow attendees at a happy hour to close 
out the Digital Non Conference. 

301 West Fifth Street, Hashtag: #TDSCincy

Notes
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